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Worldwide DTV Penetration
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Content Delivery
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Content Security and Selection
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Growth by Product Range
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Content on the Go !

0

1

2

3

4

5

6

7

U
ni

ts
 (

M
)s

2005 2006 2007 2008 2009

PMP Global Sales

Source :



8

Content Access

User 
TerminalsDeliveryAggregationContent 

Production Playout Access
management

Ubiquitous
Personal

Entertainment



9

Criteria for success remain the same…
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